
 

Corridor Vision:  

Public Engagement  

Activities Summary 

DRAFT May 2015 



 

 

This page is intentionally left blank. 



Riverview Corridor Pre-Project Development Study 

 

 

Corridor Vision: Public Engagement Acitivities Summary  | DRAFT April 2015  i 

Table of Contents  

1.0 INTRODUCTION ........................................................................................................................ 1 

2.0 PROJECT COMMITTEES.......................................................................................................... 2 

2.1 Policy Advisory Committee ..................................................................................................... 2 

2.2 Technical Advisory Committee ............................................................................................... 2 

2.3 Project Management Team .................................................................................................... 3 

2.4 Public Engagement Advisory Panel ....................................................................................... 4 

3.0 STAKEHOLDER INTERVIEWS ................................................................................................. 5 

3.1 Summary of Stakeholder Comments ..................................................................................... 6 

4.0 PUBLIC MEETINGS: OPEN HOUSES ..................................................................................... 8 

4.1 Format ..................................................................................................................................... 8 

4.2 Promotion ................................................................................................................................ 8 

4.3 Participant Comments Feedback ........................................................................................... 9 

4.4 Summary of General Comments from Open Houses .......................................................... 10 

5.0 PUBLIC ENGAGEMENT EVENTS .......................................................................................... 11 

5.1 Community Events ................................................................................................................ 11 

5.2 Community Presentations .................................................................................................... 12 

5.3 Pop-Up Meetings .................................................................................................................. 12 

6.0 SUMMARY OF COMMENTS AND QUESTIONS FROM PUBLIC ENGAGEMENT EVENTS 

AND FORUMS ..................................................................................................................................... 14 

7.0 PUBLIC ENGAGEMENT COMMUNICATION METHODS ..................................................... 16 

7.1 Social Media and Online Engagement ................................................................................. 16 

7.2 Email Notifications ................................................................................................................ 16 

7.3 Phone .................................................................................................................................... 17 

7.4 Communication Materials ..................................................................................................... 17 

7.5 Website ................................................................................................................................. 17 

 

Appendices: 

Appendix A: Committee Membership  

Appendix B: Stakeholder Interview Questions  

Appendix C: Open House Summary #1 

Appendix D: Print Communications 



Riverview Corridor Pre-Project Development Study 

 

 

Corridor Vision: Public Engagement Acitivities Summary  | DRAFT May 2015  1 

1.0 INTRODUCTION 

This report provides an overview of stakeholder and public engagement activities conducted during 

the first phase (July 2014- February 2015) of the Riverview Corridor Pre-Project Development (PPD) 

Study. The first phase or milestone of the study defines the Corridor Vision. To develop the vision for 

the corridor, the study team sought community input, reviewed past and current studies, analyzed 

current and future conditions of the corridor, and identified current and future travel and development 

patterns. The first milestone culminates in defining the problems that need to be solved through this 

study, which are described in the study’s Purpose and Need statement. Subsequent project 

milestones include Development and Evaluation of Alternatives, and Selection of the Locally 

Preferred Alternative.   

This report describes the engagement activities that were conducted between July 2014 and 

February 2015 to support defining the Corridor Vision, and provides a summary of common themes 

and comments collected from the activities. To solicit input and engage the community, the study 

has conducted project committee meetings, public meetings (open houses), and stakeholder 

interviews. Engagement activities have also included attending and presenting at community events 

and pop-up tables, distributing project information materials and flyers, and utilizing active social 

media and online engagement.  

A critical component of the PPD Study is active engagement of stakeholders and the public along 

the Riverview Corridor. Effective stakeholder and public participation is essential for good decision-

making and assists in making a lasting contribution to the quality of life of the Corridor’s constituents. 

The following public engagement activities have been performed through July 2014 to February 

2015:  

 

 

 

 

 

 

 

 

 

Three Policy Advisory Committee (PAC) meetings  

Five Technical Advisory Committee (TAC) meetings 

Three Project Management Team (PMT) meetings 

One Public Engagement Advisory Panel (PEAP) meeting 

Nineteen stakeholder interviews 

Two public open houses 

Sixteen events, pop-up tables and presentations 

Social media and online engagement 

Distribution of communication materials 

Descriptions and summaries of these activities are described in the following sections.  
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2.0 PROJECT COMMITTEES  

Ramsey County Regional Railroad Authority (RCRRA) is leading the PPD Study, with four 

committees providing input and direction for the project:  

 

 

 

 

Policy Advisory Committee (PAC)  

Technical Advisory Committee (TAC)  

Project Management Team (PMT) 

Public Engagement Advisory Panel (PEAP) 

Appendix A presents the membership of each committee. 

 

In coordination with the PMT and TAC, the AECOM Team compiles and analyzes data with 

guidance from the PMT; develops technical memos and other documents for review by RCRRA 

staff.  Documents are reviewed and refined by the PMT.  The AECOM Team prepares draft 

documents for review and recommendation by the TAC, which provide a recommendation to the 

PAC. The PAC then votes to take action on the recommendation.  The TAC or PAC may request 

additional information or clarification of any agenda items and or documents, which may delay 

adoption by the PAC.  

2.1 Policy Advisory Committee  

The Riverview Corridor PAC was created in 2013 by the RCRRA to assist with the decision-making 

activities of the PPD Study. The PAC consists of elected and appointed officials, citizens and 

business representatives, and management staff from agencies and local organizations.   During the 

Purpose and Need/Corridor Vision phase of the PPD Study, the PAC met bi-monthly with a total of 

three meetings. Table 2-1 provides more details of the meetings.  

Table 2-1: PAC Meetings 

Date Location # Attended Topics Addressed 

Aug. 14, 2014 Union Depot 19 

 Pre-Project Development Study Overview 

 Role/Responsibilities of PAC 

 Logo/Branding 

Oct. 9, 2014 Union Depot 26 

 Study Process and Schedule 

 Corridor Branding Activities 

 Milestone One: Corridor Vision 

Dec. 11, 2014 Union Depot 21 
 Study Process and Schedule 

 Communications Activities Update 

 

2.2 Technical Advisory Committee  

The TAC consists of staff from cities, counties and state agencies, and community and business 

organizations along the corridor. This committee provides technical guidance on project activities 

and issues, reviews technical memos and other study findings, and provides technical 

recommendations to the PAC. For this first milestone of the project, the TAC met five times. Table 2-

2 provides more details of the meetings. A list of TAC members is included in Appendix A: 

Committees. 
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Table 2-2: TAC Meetings 

Date Location # Attended Topics Addressed 

July 29, 2014 Union Depot 16 

 Project Background 

 Work Scope and Study Schedule 

 Decision-Making Process 

 TAC Roles and Responsibilities 

 TAC Meeting Schedule 

Sept. 18, 2014 Union Depot 15 

 Public Involvement Approach 

 Phase One: Corridor Vision 

 Strategic Communications 

 Study Schedule 

 Study Data Request 

Oct. 23, 2014 Union Depot 16 

 Study Schedule 

 Strategic Communications Activities 

 Milestone One: Corridor Vision Update 

Nov. 20, 2014 Union Depot 15 

 Strategic Communications Activities 

 Public Engagement Activities/ Corridor 
Vision 

 Study Process and Schedule 

Feb. 26, 2015 Union Depot 21 

 February 2015 Developer Roundtables 

 Draft Travel Market Analysis 

 Public Engagement Activities 

 

2.3 Project Management Team  

The PMT consists of key staff from the Metropolitan Council, Metro Transit, MnDOT, Hennepin 

County Regional Railroad Authority, City of Saint Paul, RCRRA staff, and consultant team members. 

This group is actively involved in the management of the PPD Study, providing guidance and 

facilitating small working group coordination. The PMT helps identify and discuss potentially 

contentious study issues, prior to forming working groups or bringing the issues to the TAC. The 

PMT is responsible for facilitating coordination among the partner agencies, the consultant team, the 

Federal Transit Administration (FTA) and the other project committees. The PMT is also responsible 

for oversight of all technical work as well as the project schedule and provides technical memos, 

data and other documents to the TAC so a recommendation can be made to the PAC.   The PMT 

meets at least bi-weekly, or as necessary, for the duration of the PPD Study. For this first milestone 

of the project, the PMT met three times (see Table 2-3).  A list of PMT members is included in 

Appendix A: Committees. 
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Table 2-3: PMT Meetings 

Date Location # Attended Topics Addressed 

Sept. 9, 2014 Union Depot 13 

 Roles and Responsibilities 

 Schedule 

 Stakeholder and Public Involvement 

 Next Steps 

Oct. 24, 2014 Union Depot 9 

 Meeting Updates 

 Public Involvement Activities 

 Next Steps 

Nov. 21, 2014 Union Depot 11 

 24 October 2014 Meeting Summary 

 Meeting Updates 

 Public Engagement Activities 

 Ongoing Corridor Vision Technical Work 

 Next Steps 

2.4 Public Engagement Advisory Panel  

The PEAP consists of outreach and communication representatives from agencies, stakeholders, 

and community and business organizations to provide guidance and feedback on public 

engagement activities. The PEAP advises on public engagement activities and recommends 

outreach strategies for underrepresented populations. The meetings are scheduled, at minimum, 

once a quarter. During the first phase of the study, the PEAP met once (see Table 2-4). A list of all 

PEAP members is provided in Appendix A. 

Table 2-4: PEAP Meetings 

Date Location # Attended Topics Addressed 

Oct. 15, 2014 Union Depot 17 

 PPD Study Overview 

 PEAP Overview 

 Public Engagement Plan 

 Upcoming Open Houses 

 Ongoing Outreach in the Corridor 
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3.0 STAKEHOLDER INTERVIEWS  

Information-gathering interviews were conducted early on in the PPD Study to learn from past efforts 

and coordinate with ongoing public engagement activities in the corridor. The information gathered 

at these interviews provided a foundation for community engagement efforts. The stakeholders also 

offered their vision of the corridor and how improved transit factors into the vision.  The comments 

that follow are a mix of public engagement ideas/recommendations and comments/concerns about 

the project and their vision for the corridor. Interviews were conducted with representatives from the 

agency stakeholders, Riverview PAC, district councils, business associations, and other 

community/social service organizations in the corridor.   

Nineteen stakeholder interviews were conducted as part of the Corridor Vision for the PPD Study. 

Interviewees were identified by RCRRA staff in conjunction with feedback from PAC, TAC, PMT and 

PEAP committee members. The majority of interviews were conducted in-person with RCRRA and 

AECOM Team staff between October 2014 and February 2015. Some interviews were conducted by 

phone, as scheduling constraints did not allow for in-person interviews. Staff spoke with community 

organizers and policy makers from along Riverview Corridor to glean suggestions for public 

engagement strategies, precedents for what works and what doesn’t, recommendations for other 

stakeholders to interview, to learn more about community issues and concerns, and gain a better 

understanding of the diverse interests and needs of stakeholders along the corridor. 

Agency Stakeholders and Policy Advisory Committee Members Interviewed 

 

 

 

 

 

 

 

 

 

Rafael Ortega, Ramsey County Commissioner, October 22, 2014 

Pat Mancini, Business Representative, October 29, 2014 

Laurel Severson, Citizen’s Representative, October 30, 2014 

Dave Thune, City of Saint Paul Councilmember, November 5, 2014 

Tim Busse, City of Bloomington Councilmember, November 13, 2014 

Nancy Homans, City of Saint Paul, November 14, 2014 

Chris Tolbert, City of Saint Paul Councilmember, November 18, 2014 

Jon Commers, Metropolitan Council Councilmember, December 12, 2014 

Pat Harris, Metropolitan Airport Commission Commissioner, January 7, 2015 

Community Stakeholders Interviewed 

 

 

 

 

 

 

 

 

 

 

Paul Bengtson, District Council 17: CapitolRiver Council, October 22, 2014 

Kari Tierney, Highland Business Association, October 22, 2014 

Ed Johnson and Betty Moran, District Council 9: W. 7
th
 Street/Fort Road Federation, October 

22, 2014 

Joe Landsberger, W. 7
th
 Business Association, October 23, 2014 

Kathy Carruth, District Council 15: Highland Park, October 29, 2014 

Greg Wandersee, W. 7th Community Center, October 30, 2014 

Shad Klukas, Neighborhood House, November 25, 2014 

Dan Jasper, Mall of America, January 12, 2015 

Adam Yust, W. 7
th
 Street Resident, January 29, 2015 

Melanie McMahon, Highland District Council Member, February 17, 2015 
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Each interview lasted 45 minutes to an hour and was guided by a consistent set of questions, which 

can be found in Appendix B: Stakeholder Interview Questions. A summary of comments from the 

interviews is below. 

3.1 Summary of Stakeholder Comments  

Summary of Comments from Policy Makers 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Economic development and job retention/creation is a critical goal for Riverview Corridor. 

Connecting the airport and downtown Saint Paul is crucial, as well as providing regional 

connections and completing the “transit triangle”. 

Communities along corridor have a long history and remember past studies conducted.  

Neighborhood scale, character, and the preservation of historical buildings are valued. 

Educating the community about the Riverview Corridor PPD Study process is important, and 

the community should be engaged early on. 

Neighborhoods along corridor are diverse, with different needs and priorities.  

Desire to engage everyone in the community, provide clear study information and facilitate 

discussion. 

Businesses along the corridor will have concerns about the impacts of the project. 

Engage and inform residents and businesses along the corridor in the study process and 

respond to specific project concerns with accurate information. 

Non-traditional outreach is important to engage those who might not attend a public meeting. 

The study process needs to be transparent.  

Bloomington residents need a direct connection to downtown Saint Paul.  

Best way to improve and expand transit in the Twin Cities is to demonstrate the benefits 

increased connectivity brings to the region. 

Frame the discussion using a long-term horizon. 

Transit improvement must improve bicycle and pedestrian connections.  

Future development plans for the Minneapolis/St. Paul International Airport and Mall of 

America should be coordinated with the Riverview corridor PPD Study. 

W. 7
th
 Street businesses should consider the level of traffic and type of street activity is 

desired. 

Summary of Comments from Community Organizers 

 

 

 

 

 

 

There is a need for transit improvement in the corridor. 

Desire for Saint Paul to be a destination; growth and development should occur with respect 

for neighborhood character. 

Neighborhood strengths include good schools, strong churches, and businesses that are 

involved in the community. 

Concern regarding the character and scale of new development with respect to growth 

projections; want growth that is compatible with the neighborhoods, e.g. Schmidt Brewery.  

Many studies are occurring along corridor, residents and businesses feel skeptical and 

“studied out”. Address this community skepticism. 

The community has a diverse population: age, race, and socio-economic status. Additional 

outreach is needed to connect with people who are not currently included in the discussion. 
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Multi-modal connections in the community are important, as are connections between 

neighborhoods. Don’t create more barriers in the community. 

Study team encouraged to perform walking tours of CP Rail Spur.  

Have a strong presence in the neighborhoods; go to where people are and talk with them 

and communicate a clear message of what is being done.  

Seek assistance from transit advocacy groups in communicating the study goals, benefits, 

schedule, etc. 

Communicate with smaller neighborhood groups and employee organizations. 

Connections to the Mississippi River are important; the river should be protected as an asset. 

Concern for the safety of bicyclists and pedestrians, corridor should be made as walkable as 

possible. 

Loss of parking and interruption of business due to construction are of a serious concern to 

businesses along the corridor. These issues should be mitigated. 

Lessons learned from Central Corridor Light Rail Transit should be shared. 

Highland Park is generally well served by transit. 

Increase existing bus service to meet people’s needs.  
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4.0 PUBLIC MEETINGS: OPEN HOUSES  

Two open houses were held for the Riverview Corridor PPD Study in October/November 2014. The 

purpose of these open houses was to invite the community to learn about the project and provide 

input on the transportation needs of the corridor to help shape the corridor vision. The open houses 

were also an opportunity for all attendees- both stakeholders and community members- to directly 

engage with project staff and ask questions. A total of one 101 people signed in at the open houses 

(see Table 4-1). 

Table 4-1: Public Meetings to Date 

Meeting Date Meeting Location Number of Attendees 

Wednesday Oct. 29, 2014 
Union Depot 

Downtown St. Paul 
49 

Thursday Nov. 6, 2014 
Nova Classical Academy 

W. 7
th
 Street, St. Paul 

52 

 

4.1 Format  

Each open house was two hours in length and included display boards about various aspects of the 

project and activities to solicit input and feedback from attendees. At the beginning of each meeting, 

Ramsey County Regional Railroad Authority (RCRRA) Board Chair Rafael Ortega welcomed 

attendees and encouraged attendees to ask questions and stay engaged throughout the study. 

Various opportunities were provided to solicit written input from attendees. Staff members from 

RCRRA, City of Saint Paul, Metro Transit, Metropolitan Council, National Park Service and 

consultants were available to answer questions. The board information presented at each of the 

stations is included within Appendix C: Open House #1 Summary. 

4.2 Promotion  

Electronic Communications  
The open houses were advertised on the Riverview Corridor website (riverviewcorridor.com) and 

Facebook account (https://www.facebook.com/RiverviewCorridor). In addition to RCRRA, other 

organizations including, City of Saint Paul and Metro Transit, members of the PPD Study Policy 

Advisory Committee (PAC), Technical Advisory Committee (TAC), and Public Engagement Advisory 

Panel (PEAP), were asked to share information about the open houses through their networks. 

Eleven people or organizations shared the Riverview Corridor Facebook posting about the open 

houses, ultimately reaching about 2,800 people. 

Flyer Distribution  
Over 500 open house flyers were distributed to businesses in the corridor along W. 7

th
 Street, in the 

Highland Park business district, and to downtown residences.  

Media Promotions  
Advertisement space was purchased to promote the open houses in two local papers: the Highland 

Villager and Community Reporter. The ad in the Highland Villager advertised both open houses; 

however, due to the publication schedule, the ad in the Community Reporter promoted only the 

November 6, 2014, open house at Nova Classical Academy.  



Riverview Corridor Pre-Project Development Study 

 

Corridor Vision: Public Engagement Acitivities Summary  | DRAFT May 2015  9 

The project team also sent a news release out on October 10, 2014, that generated media coverage 

in the Pioneer Press and MinnPost. 

4.3 Participant Comments Feedback 

The open houses included the following activities as opportunities to encourage and solicit feedback 

from participants: 

Corridor Maps - Using aerial maps of the corridor, participants could note their needs or concerns 

and/or place color-coded stickers to mark where they live, work and any locations they frequently 

visit or wanted to highlight.  

Comment Sheets - A comment sheet was also provided, requesting responses to the following:  

 

 

 

 

 

 

How did you get here today? (Car, bus, light rail train, bicycle, walked, etc.) 

On a typical day, what best describes how often you use these forms of transportation? 

(always, often, sometimes, rarely, never)  

o 

o 

o 

o 

o 

o 

Motor Vehicle 

Bicycle 

Local Bus 

Light rail train 

Express bus 

Walking 

If you are a transit rider, what route(s) do you take? 

What kind of transit improvements are needed in the Riverview Corridor? 

How can transit use in the Riverview Corridor be increased? 

Additional Comments 

Public Feedback Boards - Two large boards were available for participants to provide written 

responses to the following questions: “Where do you like to go in the corridor and how do you get 

there?” and “Describe the corridor in one word.”  

Dry Erase Boards - Participants were able to record their comment on a dry erase board and could 

take a picture holding their comment.  
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4.4 Summary of General Comments from Open Houses 

The following is a summary of comments received at or shortly after the public open houses. 

Comments include those from comment sheets and from the project website. 

Table 4-2: Overall Open House Comment Themes 

Union Depot Themes Nova Classical Academy Themes 

General Corridor 

 Complete transit triangle; connect Saint 
Paul and the Green Line to MSP Airport 
and the MOA with the Blue Line. 

 Improved transit with frequent, fast, 
reliable service and connection to 
regional system 

 Improve connections to river; do not 
create another barrier to the river 

 How will transit cross the river? 
W. 7

th
 Street 

 Need safety improvements for 
pedestrians and bicyclists 

 W. 7
th
 Street is too narrow to support rail 

 Concern about business impacts: 
construction, traffic, property 
assessments and parking 

Shepard Road 

 Less impacts to businesses and 
residents 

CP Rail Spur 

 Keep CP Rail Spur for bicyclists and 
pedestrians only 

Existing Transit 

 Route 54 crowded in morning 

 Offer more express buses 

General Corridor 

 Complete transit triangle; connect Saint 
Paul and the Green Line with MSP 
Airport and the MOA with the Blue Line. 

 Improved transit with frequent, fast, 
reliable service 

 Consider north/south connections to river 

 Enhance the neighborhoods; do not 
further divide neighborhoods with transit 

W. 7
th

 Street 

 Need safety improvements for 
pedestrians and bicyclists 

 Concern about business impacts: 
construction, traffic, property 
assessments and parking 

CP Rail Spur 

 Keep CP Rail Spur for bicyclists and 
pedestrians only 

Existing Transit 

 Keep existing bus service; need more 
buses; need more stops 

Ford Plant Site 
 Questions on future of site and how 

transit could serve the site 

 

For a meeting summary that includes full comments see Appendix C: Open House #1 Summary. 
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5.0 PUBLIC ENGAGEMENT EVENTS  

5.1 Community Events  

Between August 2014 and February 2015, Riverview Corridor staff have coordinated or participated 

in 16 events; including, community events, pop-up displays and presentations (see Table 5-1). From 

these events over 700 people were engaged. 

A variety of public meetings were held to engage communities at different venues throughout the 

corridor. These meetings took staff into the community where people routinely gather to potentially 

reach those who are not likely to attend a public open house, sharing information and gathering 

feedback.  

The Riverview Corridor includes diverse cultural and ethnic communities, varied types of businesses 

and a large number of community organizations. In order to make sure that important information 

about this project reached as many concerned groups as possible, Riverview Corridor staff made an 

extra effort to reach out to under-represented populations in the impacted communities, arranging 

meetings with culturally specific organizations in order to assess the needs of the community and 

target information to reach them. To gain an understanding of best practices for public engagement 

and tailor the activities, staff met and worked with local agencies and community organizations that 

are already providing outreach and advocacy in the corridor. 

Table 5-1: Community Events 

Event Date and Location 
Number 
Exposed 

People Engaged 

Lafayette Park Commuter 
Fair 

Wednesday Oct. 29, 2014 
St. Paul 

11:00 a.m. – 1:00 p.m. 
50 25 

Ford Redevelopment Site 
Open House 

Monday Nov. 10, 2014 
Highland, St. Paul 
6:30 – 7:30 p.m. 

300 250 

Highland Business 
Association Social  

Thursday Dec. 11, 2014 
Highland, St. Paul 
5:00 – 8:00 p.m. 

30 12 

 

Method of Collecting Comments  
Comments from these events were collected verbally, as well as, through interactive activities: 

 

 

Participants’ comments were recorded on a dry erase board and then photographed with or 
without the participant.  

A spin-wheel was used to engage and educate participants on general transit mode.  
 

For a summary of common themes and comments from community events, see Section 6: 

Summary of Comments and Questions from Public Engagement Events and Forums. 
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5.2 Community Presentations  

Stakeholder and community engagement activities also included presenting at neighborhood and 

business group meetings (see Table 5-2). At these presentations, a project representative provided 

study information and updates and responded to questions. 

Table 5-2: Presentations 

Event Date, Location and Time 
Number of 
Attendees 

Canadian Pacific Rail Yard Walk Tuesday, Aug. 12, 2014 25 

Saint Paul Area Chamber of 
Commerce Public Affairs Series: 
The Future of Public 
Transportation 

Wednesday, Aug. 20, 2014 
Downtown St. Paul 

11:30 a.m. – 1:00 p.m. 
50 

Sensible Land Use Coalition 
Wednesday, Aug. 27, 2014 

St. Louis Park 
11:30 a.m. - 1:30 p.m. 

75 
 

Highland Community Meeting 
Tuesday, Sept. 9, 2014 

Jewish Community Center, St. Paul 
60 

ARISE (Alliance to Re-Industrialize 
for a Sustainable Economy) 

Tuesday, Oct. 7, 2014 8 

District Council 17: CapitolRiver 
Council 

Wednesday, Jan. 21, 2015 
Downtown St. Paul 

7:30 – 8:30 a.m. 
45 

Highland District Council Board 
Meeting 

Thursday, Feb. 5, 2015 
Highland Park Community Center, 

St. Paul 
7:00 – 8:00 p.m. 

20 

W. 7
th
 Street/Fort Road Federation 

Board Meeting 

Monday, Feb. 9, 2015 
W. 7

th
 Street St. Paul 

7:00 - 8:00 p.m. 
10 

ARISE (Alliance to Re-Industrialize 
for a Sustainable Economy) 

Thursday, Feb. 26, 2015 8 

 

A question and answer period followed each presentation and a summary of comments and 

questions received is included in Section 6: Summary of Comments and Questions from Public 

Engagement Events and Forums. 

5.3 Pop-Up Meetings  

Pop-up meetings allow dissemination of project information into the community where people are 

already gathering, such as a local event, grocery store, library, community center or coffee shop. A 

concerted effort was made to identify locations to specifically engage under-represented or under-

served populations. 

During the reporting period, four pop-up meetings were set-up in the corridor (see Table 5-3). The 

pop-up meetings included a transit information table and display boards featuring Riverview Corridor 

PPD Study information. Riverview Corridor staff distributed handouts, encouraged sign-ups for 

website updates via iPad and paper sign-up sheets. Staff members were also available to engage 
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with passing members of the community by asking and responding to questions. Interactive activities 

were also used to engage people, gather input and spark conversation. 

Table 5-3: Pop-Up Meetings 

Event Date and Place Public Engaged 

St. Paul Skyway  
 

Wednesday Nov. 19, 2014 
Downtown St. Paul 

Alliance Bank Building Skyway 
11:30 a.m.-1:30 p.m. 

41 

Cooper’s Foods 
Wednesday, Dec. 17, 2014 

Sibley Plaza, St. Paul 
3:00 – 5:30 p.m. 

45 

Mississippi Market 
Wednesday, Jan. 28, 2015 

W. 7
th
 Street, St. Paul 

3:00 – 6:30 p.m. 
23 

Cooper’s Foods 
Wednesday, Feb. 25, 2015 

W. 7
th
 Street, St. Paul 

3:30 – 6:30 p.m. 
23 

 

Method of Collecting Comments  
Comments from these events were collected verbally, as well as through interactive activities: 

 

 

A spinwheel was used to engage and educate participants on general transit and modes  

Dry erase boards were used to capture participant comments. Participants could then have 
their picture taken holding their comment, with the option to opt out of being included in the 
photo with the comment.  

 

For a summary of common themes and comments from community events, see Section 6: 

Summary of Comments and Questions from Public Engagement Events and Forums. 
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6.0 SUMMARY OF COMMENTS AND QUESTIONS FROM PUBLIC 

ENGAGEMENT EVENTS AND FORUMS  

Current Transportation  

 

 

 

 

 

 

 

General support for transit. 

More transit may mean less traffic. 

Bus 54 is overcrowded, hopeful more transit will lessen congestion along the route. 

Currently take bus to the METRO Green Line. 

Existing bus service is good; don’t feel any changes are necessary. 

Bus 54 riders to the airport take up space with their luggage.  

Travel to work on W. 7
th
 Street from Minneapolis – take Blue Line, transfer to bus at the 

airport. 

Transit Improvements 

 

 

 

 

 

 

 

 

 

Buses currently in service need to be improved. 

Buses and trains need to run more frequently. 

Concern about river crossings.  

Make sure Riverview is coordinating with Hwy 5/Shepard Rd project. 

Bloomington needs transit connection to downtown Saint Paul. 

Can transit be built underground? 

Better transit stop amenities are needed. 

Bicycle and pedestrian safety are a concern. 

Need to improve pedestrian connections to transit stops, people with disabilities need easier, 

safer access. 

CP Rail Spur 

 

 

 

Concern with property values and security impacts to properties along the CP Rail Spur. 

Would prefer to see space used as park/trail. 

Like the idea of a transit connection to development at the Ford Site, good to reuse the CP 

Rail Spur. 

PPD Study 

 

 

 

 

 

 

 

 

 

 

How will transit improvement tie into planned development? 

What goes into the Purpose and Need document? 

Want transparency in the study process. How are alternatives evaluated? 

Density of housing in the neighborhood is increasing, and demographics are changing. 

Important to improve livability and walkability of street; unify small neighborhoods 

Develop clear messages. 

People in the corridor are “studied out” and skeptical. 

How will the project coordinate with redevelopment at the Ford Site, and at other 

redevelopment sites? 

Transit should be integrated into existing neighborhoods.  

Will transit pay for itself? What will this cost? 
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How will this project be funded? 

Improved transit options will help business retain employees.  

Confusion with other studies taking place in the corridor. 

New transit will help publicize the beauty and benefits of St. Paul. 

Decrease car dependency with higher frequency service. 

Need to consider the aging population in the corridor, who have less mobility. 

New residents choosing to not drive/own cars. 

Destinations in the Corridor 

 

 

 

 

 

Need improved connection to the airport. 

Would like to park car at Mall of America and take transit to downtown Saint Paul. 

Need all day service to get people to work at the airport and the Mall of America and the VA 

Hospital. 

Travel every day to the VA Hospital; would rather use transit if it was available. 

How will transit connect neighborhoods instead of becoming a barrier? 

Alignment Comments 

 

 

 

 

 

 

W. 7
th
 Street is already too busy. 

How would transit fit on W. 7
th
 Street? 

Businesses on W. 7
th
 Street concerned about impacts: tax assessments, parking, property 

values, snow removal. 

Prefer W. 7
th
 Street; Shepard Rd. does not provide access to the neighborhoods. 

W. 7
th
 Street on west end is a gateway from airport to Saint Paul: needs improved/unique 

sense of place. 

Transit along Shepard Rd. would be the fastest route to the airport. 

Mode Comments 

 

 

 

 

 

 

 

BRT is a preferred option. Less cost, more flexible. 

Preference for LRT in the corridor; Shepard Road would be a good option for LRT 

Prefer idea of streetcar in the corridor. 

Preference for express bus along Shepard Rd. to the airport. 

LRT along W. 7
th
 Street is problematic. 

People need more information about modern streetcar. 

Impact concerns: noise, cost, safety, environmental. 

General Comments 

 

 

 

 

 

Have moved into downtown Saint Paul to live closer to more transit options. 

What position of priority is this project in relation to other corridors in the region? 

What’s the bigger picture? How will transit fit with other projects in the network? 
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7.0 PUBLIC ENGAGEMENT COMMUNICATION METHODS  

Approximately seven comments were collected from July 2014 through February 2015 through the 

project’s social media sites, Facebook and Twitter. For a summary of common themes and 

comments from the social media sites, see Section 6: Common Themes and Comments from 

Public Engagement Events and Forums. 

7.1 Social Media and Online Engagement  

Social Media  
Social media sites are used to notify the community of project milestones and encourage a 

continuous dialogue with constituents. During the Corridor Vision phase of the study, the AECOM 

Team used social media to provide updated information including notices of upcoming events, real-

time reminders, and event photos from recent outreach and meetings. Social media sites include 

both Facebook and Twitter: 

https://www.facebook.com/RiverviewCorridor 

https://twitter.com/RiverviewStudy 

As of the end of February 2015, there were 217 “Likes” on the project Facebook site and 30 

followers of the project Twitter account. 

Online Engagement  
The AECOM Team designed an online engagement site provided through MindMixer, which is an 

interactive tool that provides a virtual ongoing open house experience to constituents: 

http://riverviewcorridor.mindmixer.com/. The online engagement site was launched on February 26, 

2015 and posed the following questions:  

 

 

 

 

 

 

 

What key areas do you visit along the Riverview Corridor and how do you get there? 

What is your most commonly used form of transportation? 

On a typical day, what best describes how often you use these forms of transportation? 

Describe the corridor in one word. 

What transit route(s) do you take? 

What kind of transit improvements are needed in the Riverview Corridor? 

How can transit use in the Riverview Corridor be increased? 

Throughout the PPD Study, the number of participants on the online engagement site will be 

tracked.  

7.2 Email Notifications  

Email Updates 
In conjunction with RCRRA and the Strategic Communications Consultant, project announcements 

and email notifications will be sent to the project email list via GovDelivery. There are approximately 

1,200 emails on the project email list. The AECOM Team will assist with compiling and maintaining 

the project email list. The email list will include all committee members; all identified stakeholder 

organizations; all individuals who signed up to receive the email updates either at public meetings or 

via the project website; and any other organizations, media outlets and individuals that wish to be on 

https://www.facebook.com/RiverviewCorridor
https://twitter.com/RiverviewStudy
http://riverviewcorridor.mindmixer.com/
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the list. This email list will be used to distribute periodic project updates and to announce public 

meetings, events and milestones. 

During the reporting period, no email updates were sent out, as the process and format for sending 

the email updates were still being finalized by the Strategic Communications Consultant. 

Email Newsletter  
A quarterly, electronic newsletter will be coordinated and produced by RCRRA and the Strategic 

Communications Consultant. The AECOM Team will provide content related to the PPD Study for 

the newsletters.  

During the reporting period, no newsletters were sent out, as the process and format for sending the 

newsletters were still being finalized by the Strategic Communications Consultant. 

Project Email  
Riverview staff were reachable through the email at: info@riverviewcorridor.com 

7.3 Phone  

The community could receive further information about the Riverview Corridor from Ramsey County 

Staff at 651-266-2760. 

7.4 Communication Materials  

Print Communications  
The following print communications were developed by the AECOM Team during the reporting 

phase and used in engagement activities and can be found in Appendix D: Print 

Communications.  

 

 

 
 

Display Boards – large format visual aids for use in presentations and at events  

Post Card – small cards with project contact information 

Translated materials 

The Strategic Communications Consultant developed a project fact sheet that was distributed during 
engagement activities. A copy of the fact sheet can be found in Appendix D: Print 
Communications. 
 

Visualization and Video  
A short educational video is in production that will provide an overview of the Riverview Corridor and 

the PPD Study. Once completed the video will be posted on the project website and publicized on 

project social media sites. The video may also be posted on other online sites, such as YouTube, or 

through other project stakeholders’ venues.  The video will include clips from the open houses held 

in the fall of 2014, including interviews with attendees. 

7.5 Website 

The Strategic Communications Consultant also developed a project website, 

www.riverviewcorridor.com, in which the PPD Study information, documents and meetings are 

posted.  

 

mailto:info@riverviewcorridor.com
http://www.riverviewcorridor.com/


Riverview Corridor Pre-Project Development Study 

 

Corridor Vision: Public Engagement Acitivities Summary  | DRAFT May 2015  18 

 



Riverview Corridor Pre-Project Development Study 

 

Corridor Vision: Public Engagement Acitivities Summary  | DRAFT May 2015  A-1 

Appendix A:  

Committee Members 

Policy Advisory Committee 

 

 

 

 

 

 

 

 

 

 

 

 

Commissioner Rafael Ortega, Ramsey County Regional Railroad Authority 

Councilmember David Thune, City of Saint Paul 

Councilmember Chris Tolbert, City of Saint Paul 

Deputy Mayor Kristin Beckmann, City of Saint Paul 

Councilmember Tim Busse, City of Bloomington 

Peter Wagenius, City of Minneapolis 

Councilmember Jon Commers, Metropolitan Council 

Pat Harris, Metropolitan Airport Commission 

Scott McBride, Minnesota Department of Transportation 

Matt Kramer, St. Paul Area Chamber of Commerce 

Pat Mancini, Riverview Corridor Business Representative 

Laurel Severson, Riverview Corridor Citizen Representative 

 

Technical Advisory Committee 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Mike Rogers, Ramsey County Regional Railroad Authority 

Kevin Roggenbuck, Ramsey County Regional Railroad Authority 

Scott Beauchamp, Saint Paul Area Chamber of Commerce 

Michelle Beaulieu, City of Saint Paul  

Paul Bengtson, District Council 17: CapitolRiver Council 

Lynne Bly, Minnesota Department of Transportation 

Tom Brock, Saint Paul Ward 2 

Rick Cardenas, Transit Dependent Community Representative 

Mark Finken, City of Saint Paul 

Anna Flintoff, City of Minneapolis 

Dan Kueny, Transit Dependent Representative 

Erik Hare, District Council 9: W. 7th Street/Fort Road Federation 

Joe Lux, Ramsey County Public Works 

Lisa Mandell, U.S. Fish and Wildlife Service 

Judy Mitchell, Canadian Pacific Railway 

Pat Mosites, Metropolitan Airports Commission 

Susan Overson, National Park Service 

Larry Peterson, MN Department of Natural Resources  

Tom Pfannenstiel, MN Historical Society 

Katie Roth, Metro Transit 

Neil Ralston, Metropolitan Airports Commission 

Schane Rudlang, City of Bloomington 
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Joe Scala, Hennepin County Regional Railroad Authority 

Heidi Schallberg, Metropolitan Council 

Patrick Seeb, Riverfront Development Corporation 

Gary Thompson, District Council 15: Highland District Council 

Scott Thompson, Metro Transit 

Inyan Canupa Winyan Walking Elk, American Tribal Representative 

Shawn Combs Walding, MnDOT Metro District 

Justin Weingartz, Government Services Administration 

 

Project Management Team  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Mike Rogers, Ramsey County Regional Railroad Authority 

Kevin Roggenbuck, Ramsey County Regional Railroad Authority 

Michelle Beaulieu, City of Saint Paul  

Lynne Bly, Minnesota Department of Transportation 

Mary Karlsson, Metro Transit 

Joe Scala, Hennepin County Regional Railroad Authority 

Heidi Schallberg, Metropolitan Council 

Scott Thompson, Metro Transit 

April Manlapaz, AECOM Team 

Angie Christo, AECOM Team 

Lauryn Douglas, AECOM Team 

Ted Axt, AECOM Team  

Dan Meyers, AECOM Team  

Peng Zhao, AECOM Team  

Joy Miciano, AECOM Team 

 

Public Engagement Advisory Panel (invited) 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Ramsey County Regional Railroad Authority 

Hennepin County Regional Railroad Authority 

City of Saint Paul 

City of Minneapolis 

City of Bloomington 

Metropolitan Council 

Metro Transit 

MnDOT 

District Council 9: Highland Park 

District Council 15: W. 7th Street/Fort Road Federation  

District Council 17: CapitolRiver Council 

Metropolitan Airport Commission 

Mall of America 

W. 7th Street Business Association 
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Highland Business Association 

St. Paul Area Chamber of Commerce 

Saint Paul Riverfront Corporation 

Saint Paul Port Authority 

Saint Paul Building Owners and Managers Association 

W. 7th Street Community Center 

Smart Trips 

Transit for Livable Communities 

HealthPartners 

Neighborhood House 

Visit Saint Paul 
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Appendix B: 

Stakeholder Interview Questions 

PAC Members/Policy Makers 

1. Describe the character/personality of the constituents you represent.  What are the strengths 
of the constituency? 

2. What is your vision for the constituency you represent?   

3. What methods or approaches have you used as an elected official/policy maker to reach out 
to your constituents? What has been most successful? 

4. Have you participated in engagement and outreach activities along the Riverview Corridor? 
Which of these past engagement and outreach activities were successful in engaging 
stakeholders? Why was it effective?  In what ways were stakeholders engaged? What 
strategies and techniques were used? 

5. Which of these past engagement and outreach activities were not successful in engaging 
stakeholders and why was it ineffective? What would you do differently to engage 
stakeholders? 

6. What are some specific challenges to engaging stakeholders in the Riverview Corridor from 
either the participant or facilitator viewpoint?  What considerations would you recommend in 
structuring activities?  

7. What is the relationship between different stakeholders along the corridor?   How might 
these relationships facilitate or limit engagement efforts? 

8. What underrepresented groups are you aware of in your community and the Riverview 
Corridor? What are some outreach challenges specific to these different underrepresented 
communities in the Riverview Corridor? 

9. What do you view as the best strategies and techniques to reach out to these different 
underrepresented groups?   

10. Are there intriguing strategies you've heard about, but not yet seen implemented? 
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11. Are there active groups/individuals in the area working in transit, historic preservation, 
environmental protection, housing equality, social justice that we need to make sure to 
involve? 

Transportation/Land Use Questions 

1. What are the Riverview Corridor’s opportunities/challenges/assets/liabilities?  [Transit, 
transportation, pedestrian and/or bike connections, land use, development, jobs, housing, 
etc.] 

2. Describe your vision for the Riverview Corridor.  [Be as specific as possible relative to 
infrastructure, development, and investments of that nature.] 

Community Organizers 

1. What is your vision for the community you represent?  What is the community's vision for 
itself? 

2. Describe the neighborhood and people your organization represents.  What are the strengths 
of the neighborhood/community and people? 

3. What have your outreach activities been like in the past and what role have you played 
during, before, and after outreach and engagement activities? Any specific to transit, 
transportation? 

4. Which of these past engagement and outreach activities was successful in engaging 
stakeholders?  Why was it effective?  In what ways were stakeholders engaged?  What 
strategies and techniques were used? 

5. Which of these past engagement and outreach activities was not successful in engaging 
stakeholders? Why was it ineffective? What would you do differently to engage 
stakeholders? 

6. What underrepresented groups are you aware of in the Riverview Corridor?  What are some 
outreach challenges specific to these underrepresented communities in the Riverview 
Corridor? 

7. What do you view as the best strategies and techniques to reach out to different 
underrepresented groups?   

8. What are some special considerations to keep in mind when engaging each of these 
underrepresented communities- format of activity, location, compensation, child care, 
translation/interpreters, etc.? 
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9. What mix of traditional and innovative outreach and engagement strategies do you 
recommend for underrepresented groups?  Could you please be specific about what 
combination of strategies you might use to engage one of the previously identified 
underrepresented groups? 

10. Are there intriguing strategies you've heard about, but not yet tried? 

11. Are there active groups/individuals in the area working in transit, historic preservation, 
environmental protection, housing equality, social justice that we need to make sure to 
involve? 

12. How do you and the community at large get their information on upcoming projects, events, 
general community news? Any specific media outlets-print, radio, television, online? 

Transportation/Land Use Questions 

1. What are the Riverview Corridor’s opportunities/challenges/assets/liabilities?  [Transit, 
transportation, pedestrian and/or bike connections, land use, development, jobs, housing, 
etc.] 

2. Describe your vision for the Riverview Corridor.  [Be as specific as possible relative to 
infrastructure, development, and investments of that nature.] 
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Appendix C:  

Open House #1 Summary  
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1.0  OPEN HOUSE OVERVIEW 

The Riverview Corridor Pre-Project Development (PPD) Study held its first round of public open 

houses in late October and early November 2014. Attendance and feedback received at the open 

houses provided a picture of the diverse corridor. The corridor is comprised of several distinct 

neighborhoods--each with its own set of complex issues, interests, and values. The purpose of this 

report is to provide an overview of the open house, the outreach efforts to promote the meetings, 

and summary of the comments and feedback received. 

The purpose of these open houses was to invite the community to learn about the project and 

provide input on the transportation needs of the corridor to help shape the corridor vision. Comments 

from the open houses, along with comments from other public engagement activities, as well as 

existing and projected data related to corridor population, employment and transportation patterns, 

will be used to help form the corridor vision. The open houses were also an opportunity for all 

attendees, both stakeholders and community members, to directly engage with project staff and ask 

questions.   

The open houses were held as follows: 

Date/Time    Location    Attendance* 

October 29, 2014   Union Depot    49 

4:00-6:00 PM    214 E. 4th St., St. Paul 

November 6, 2014   Nova Classical Academy  52 
5:30-7:30 PM    1455 Victoria Way, St. Paul 

*Excludes project management staff and committee members. 

1.1 Open House Format 

Each open house was two hours in length and included display boards about various aspects of the 

project and activities to solicit input and feedback from attendees. At the beginning of each meeting, 

Ramsey County Regional Railroad Authority (RCRRA) Board Chair Rafael Ortega welcomed 

attendees and encouraged attendees to ask questions and stay engaged throughout the study. 

Various opportunities were provided to solicit written input from attendees. Staff members from 

RCRRA, City of Saint Paul, Metro Transit, Metropolitan Council, National Park Service and 

consultants were available to answer questions. 
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2.0 OPEN HOUSE PROMOTION 

2.1 Electronic Communications 

The open houses were advertised on the Riverview Corridor website (riverviewcorridor.com) and 

Facebook account (https://www.facebook.com/RiverviewCorridor). In addition to RCRRA, other 

organizations including, City of Saint Paul and Metro Transit, members of the PPD Study Policy 

Advisory Committee (PAC), Technical Advisory Committee (TAC) and Public Engagement Advisory 

Panel (PEAP), were asked to share information about the open houses through their networks. 

Eleven people or organizations shared the Riverview Corridor Facebook posting about the open 

houses, ultimately reaching approximately 2,800 people.  

2.2 Media Promotion 

Advertisement space was purchased to promote the open houses in two local papers: the Highland 

Villager and Community Reporter. The ad in the Highland Villager advertised both open houses; 

however, due to the publication schedule, the ad in the Community Reporter promoted only the 

November 6, 2014, open house at Nova Classical Academy. The ads placed in the local papers are 

included in Appendices A and B. 

The project team also sent a news release out on October 10, 2014, that generated media coverage 

in the Pioneer Press and MinnPost. 

2.3 Flyer Distribution 

Over 500 open house flyers were distributed to businesses in the corridor along W. 7
th
 Street, in the 

Highland Park business district, and to downtown residences.  
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3.0 ACTIVITIES TO COLLECT PARTICIPANT COMMENTS AND FEEDBACK 

The open houses included the following activities as opportunities to encourage and solicit feedback 

from participants: 

3.1 Corridor Maps 

Using aerial maps of the corridor, participants could note their needs or concerns and/or place color-

coded stickers to mark where they live, work and any locations they frequently visit or wanted to 

highlight. The aerial maps with comments and stickers from each open house are provided in 

Appendices C and D. A summary of this feedback can be found in Section 5.0 Summary of 

Comments and Feedback. 

In addition, the National Park Service provided a “walk-on” floor map of the River Valley which also 

showed transit lines in the area. Attendees were able to walk on the floor map and see an aerial 

view of the corridor. 

3.2 Comment Sheet 

A comment sheet (see Appendix E) was also provided, requesting responses (see Section 4.2) to 

the following:  

 

 

 

 

 

 

How did you get here today? (Car, bus, light rail train, bicycle, walked, etc.) 

On a typical day, what best describes how often you use these forms of transportation? 

(always, often, sometimes, rarely, never)  

o 

o 

o 

o 

o 

o 

Motor Vehicle 

Bicycle 

Local Bus 

Light rail train 

Express bus 

Walking 

If you are a transit rider, what route(s) do you take? 

What kind of transit improvements are needed in the Riverview Corridor? 

How can transit use in the Riverview Corridor be increased? 

Additional Comments 

3.3 Public Feedback Boards 

Two large boards were available for participants to provide written responses to the following 

questions: “Where do you like to go in the corridor and how do you get there?” and “Describe the 

corridor in one word.” Section 5.0, Summary of Public Boards, presents the common themes that 

emerged from this activity. 

3.4 Dry Erase Boards 

Participants were able to record their comment on a dry erase board and could take a picture 

holding their comment. Some participants chose not to have their photo taken with their comment. 

See Appendices G and H for images of this captured feedback. 
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4.0  SUMMARY OF COMMENTS AND FEEDBACK 

This section summarizes the common themes that emerged from each public engagement activity at 

both open house events. Table 4-1 summarizes the overall themes heard at the public meeting by 

key topic area and open house location. Comments regarding specific transit modes were collected; 

however, there was no common theme as to the preference of mode.   

Table 4-1: Overall Open House Comment Themes  

Union Depot Themes Nova Classical Academy Themes 

General Corridor 

 Complete transit triangle; connect Saint 
Paul and the Green Line to MSP Airport 
and the MOA with the Blue Line. 

 Improved transit with frequent, fast, 
reliable service to the airport and 
connection to regional system 

 Improve connections to river; do not 
create another barrier to the river 

 How will transit cross the river? 
W. 7

th
 Street 

 Need safety improvements for 
pedestrians and bicyclists 

 W. 7
th
 Street is too narrow to support rail 

 Concern about business impacts: 
construction, traffic, property 
assessments and parking 

Shepard Road 

 Less impacts to businesses and 
residents 

CP Rail Spur 

 Keep CP Rail Spur for bicyclists and 
pedestrians only 

Existing Transit 

 Route 54 crowded in morning 

 Offer more express buses 

General Corridor 

 Complete transit triangle; connect Saint 
Paul and the Green Line with MSP 
Airport and the MOA with the Blue Line. 

 Improved transit with frequent, fast, 
reliable service 

 Consider north/south connections to river 

 Enhance the neighborhoods; do not 
further divide neighborhoods with transit 

W. 7
th

 Street 

 Need safety improvements for 
pedestrians and bicyclists 

 Concern about business impacts: 
construction, traffic, property 
assessments and parking 

CP Rail Spur 

 Keep CP Rail Spur for bicyclists and 
pedestrians only 

Existing Transit 

 Keep existing bus service; need more 
buses; need more stops 

Ford Plant Site 
 Questions on future of site and how 

transit could serve the site 

4.1 Comments from Corridor Maps 

Union Depot, October 29 (see Appendix C for details) 

 

 

 

 

Destinations and important residential, employment, and development centers identified  

Impacts/points of concern  

Connectivity inter-neighborhood, river, and regional 

Pedestrian safety concern on W. 7
th
 Street 

Nova Classical Academy, November 6 (see Appendix D for details) 

 

 

 

 

 

Destinations and important residential, employment, and development centers identified  

Connectivity to River 

Alignment suggestions 

Mode preferences 

Union Depot as transit hub 
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Impact concerns 

Desire for community compatibility 

4.2 Feedback from Comment Sheets 

Eighteen comment sheets were submitted at the October 29 open house, and 17 comment sheets 

were submitted at the November 6 open house at Nova Classical Academy.  Comments were 

provided by people who use a variety of transportation modes depending on where they live and 

how they choose to travel. 

There were many commonalities between comment responses at both open house locations: the 

need for improved transit in the corridor and regional connectivity, concerns with access to the river, 

questions about impacts to businesses, concerns with rail modes, comments supporting bicycle and 

pedestrian on the CP Rail Spur and general improvements to bicycle and pedestrian safety in the 

corridor. More conversation about re-development locations along the corridor and how transit can 

support them, specifically the Ford Plant site, was highlighted at the November 6 Nova Classical 

Academy open house.  

The following is a summary of the comment sheets received at the public meetings. 

1. How did you get here today?  

Table 4-2: Transportation Modes to Open House 

Mode Union Depot Nova Classical Academy 

Motor Vehicle 2 13 

Bus 2 2 

Light rail train 5 0 

Bicycle 0 0 

Walk 9 1 

 

2. On a typical day, what best describes how often you use these forms of transportation?  

Table 4-3: Transportation Mode Frequency: Union Depot Attendees 

 Always Often Sometimes Rarely Never 

Motor Vehicle 3 3 5 3 3 

Bicycle 1 3 2 7 4 

Local bus 4 2 6 4 1 

Light rail train 2 5 9 1 0 

Express bus 0 0 7 6 4 

Walking 10 7 0 0 0 

Table 4-4: Transportation Mode Frequency: Nova Classical Academy Attendees 

 Always Often Sometimes Rarely Never 

Motor Vehicle 3 8 3 3 1 

Bicycle 2 2 9 3 1 

Local bus 1 6 4 4 2 

Light rail train 2 4 4 4 3 

Express bus 1 1 6 3 5 

Walking 5 8 3 1 0 
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3. If you are a transit rider, what route(s) do you take?* 

Table 4-5: Transit Rider Routes 

Route 
Number 

Respondents 

Union Depot 
Nova Classical 

Academy  

2 3 - 

3 1 2 

4 1 - 

6 - 1 

7 - 1 

9 1 - 

16 1 - 

21 2 2 

23 - 1 

46 - 2 

54 9 4 

62 1 - 

63 - 1 

64 2 - 

68 1 - 

70 - 2 

74 3 5 

77 1 - 

78 1 - 

83 1 1 

84 5 5 

87 2 3 

94 4 2 

118 1 1 

134 - 3 

265 1 - 

445 1 - 

515 - 1 

Green Line 15 5 

Blue Line - 4 

*Open house attendees were asked to identify specific transit routes in order to get an idea of 
which transit routes were frequently used by those who travel in and through the Riverview 
Corridor. 
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4. What kind of transit improvements are needed in the Riverview Corridor? 

 
Union Depot: 

 

 

 

 

Improved frequency, large capacity buses 

Better connections between: Mall of America, Minneapolis-St. Paul International Airport, 
downtown Saint Paul, and the river 

Mode suggestions: streetcar, LRT, BRT 

Bike and pedestrian improvement: calmed traffic, improved bike trails 
 

Nova Classical Academy: 

 

 

 

 

Mode suggestions: DMU [Diesel Multiple Unit], streetcar, no streetcar, BRT 

Connection: fast connection to airport, connection to the river 

Bus service: enhanced stations/boarding/electric signage, reliability, more frequent #54 
service 

Improved safety for biking/pedestrians 
 
5. How can transit use in the Riverview Corridor be increased? 
 

Union Depot: 

 

 

 

 

Bus service: improved frequency, reliability, reasonable fares 

Rail options/fixed rail 

Transit education, employer incentives to use transit 

Good connections/desirable locations, park-and-ride 
  

Nova Classical Academy: 

 

 

 

 

Mode suggestions: Light rail to complete triangle, streetcar system by the river 

Land use: keep community feel on W. 7
th
 Street, high density development 

Education about transit 

Bus service: high frequency, faster, more stops along route 54, different style seats 
 

6. Additional Comments: 
 
Union Depot: 

 

 

 

 

Place stations so they can more easily accommodate dense development 

Great public meeting 

Let’s create a mass transit system that the rest of the U.S.A. talks about! 

Better parking options 

Nova Classical Academy: 

 

 

 

 

 

 

 

Concern of LRT on W. 7
th
 Street cutting off neighborhoods between Shepard Rd., W. 7

th
 

Street and Highland Park areas 

LRT connecting to the airport is ideal; perfect metro triangle 

No streetcar 

More is needed to get people involved 

Bike friendly, address safety concerns 

LRT stops would be too far apart for W. 7
th
 Street 

Lighting, landscaping improvement 
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4.3 Comments from Public Boards 

Where do you like to go in the corridor and how do you get there? 

Comments received centered around retail and grocery stores, general destinations like W. 7
th
 

Street and downtown Saint Paul, recreation and natural sites like the river, and locations for 

connection to other transit routes, such as the Green Line LRT and various bus routes.  

Describe the corridor in one word. 

Words recorded centered on themes of congestion, transportation connection, and personal 

connection with the corridor through words like “home”, “historic”, or “picturesque”. Big picture 

themes were also repeated through the use of words like “future”, “vision” and “potential”. 
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5.0 SUMMARY OF COMMENTS RECORDED BY STAFF 

Questions and comments recorded by staff at both meetings: 
 
Connectivity 

 

 

 

 

 

 

From the East Side, how can this make Saint Paul feel more connected? 

Don’t want/need more transit or traffic on W. 7
th
 Street; it will create a barrier to the river 

How will the new transit mode cross the river? 

Desire for improved bicycle connections 

Shepard Rd. is uncomfortable at night. Path has to be safe or need other options if not.  

Access from neighborhoods 
 
CP Rail Spur 

 

 

 

 

Prefer to see a trail on the CP Rail Spur vs. public transportation 

Concern for yards facing CP Rail Spur 

Attendees don’t like the idea of a train near their houses 

Utilize the railroad right-of-way for transit 
 
General 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

No one from this neighborhood will use this, except for people traveling from the airport to 
downtown 

Is there a mode and/or alignment that is favored? 

How does the population employment and other demographic data for the Riverview Corridor 
compare to Blue Line and Green Line (How well does this Corridor stack up)? 

Attendees surprised by the number of studies done over the years 

Attendees seemed positive about the potential for improved transit in the Riverview Corridor 

More people moving into downtown St. Paul, will there be reverse commute traffic for people 
living in downtown St. Paul who commute to Minneapolis for work? 

Will the National Park Service have concerns for the Riverview Corridor? Who has authority? 

Is it a through corridor or a destination corridor? 

Travel time is important 

BRT doesn’t spur economic development (compared to rail) 

Traffic calming needed on Shepard Rd. 

Concern of tax increase on properties with the advent of an LRT – like Green Line. 

Place priority on a “one seat trip”. No transfers between modes 

Who does it serve? If their neighborhood, what are the neighbors getting from it? 

How many people within a half mile of a stop? 
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6.0    SUMMARY OF ONLINE COMMENTS OCTOBER 15 – NOVEMBER 15 

The Riverview Corridor Pre-Project Development Study received comments from nine individuals 
through the website during the open house period. Those comments are shown below under general 
topical headings. 
 
Need for transit investment in the corridor 

 

 

 

 

 

 

Current bus service on W. 7
th
 Street is adequate. 

The critical missing link in the metro area transit priorities is the Riverview Corridor. 

The Riverview Corridor will be a big boost for downtown St. Paul. 

Additional transit can help revitalize W. 7
th
 Street as the Green Line has done for University 

Avenue.  

Additional transit options can reduce traffic congestion and parking problems.  

There is a need for a transit connection between downtown St. Paul and the airport. 
 
Transit modes 

 

 

 
 

The 54 bus service meets all of the transit needs. 

The 54 bus needs to be more frequent and needs better off peak scheduling. 

Light Rail Transit will best meet the needs of the community. 

Location for the transit investment 

 

 

 

 

 

 

Light Rail Transit on W. 7
th
 Street will be too disruptive to local businesses.  

There should be a transportation stop at Upper Landing. The Green Line is too far to walk. 

If Light Rail Transit is the option, it should use the rail corridor through the Ford redevelopment 
site and cross the river at the Ford Bridge. 

The CP Rail Spur is the best location for Light Rail Transit or Bus Rapid Transit. 

Do not put Light Rail Transit down Shepard Road, a river parkway for the Great River Passage. 
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Appendix D: 

 Print Communications  

A: Display Board 
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B: Postcard (front) 

B: Postcard (back) 
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C: Fact Sheet (front) 
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C: Fact Sheet (back)  
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